
Ad Submissions: PDF, JPEG or TIFF 
formats. A 25% design fee will be added 
for any ad requiring modification or design 
work. A 50% increase in cost for 4-color.

Deadlines: Ads must be submitted by 
the 15th of the month – for the following 
month’s issue. (For the June Pride Guide: 
May 10; for the July Pride Guide: June 10).

Advance Payment: Advance payment 
is required by the 15th of each month.

The Empty Closet Advertising
585 244-9030

1/16-page, horizontal

1/16-page,
vertical1/4-page, vertical

1/8-page, horizontal

1/8-page,
vertical

1/4-page, horizontal

The Empty Closet – New York State’s oldest LGBT publication – serving an upscale audience of over 50,000 readers. 
With local, state and national news, newsmaker interviews, opinion, entertainment, columnists, event calendars, & health 
resource listings To place an ad: Phone Susan Jordan at 585-244-9030 or email: susanj@gayalliance.org

1/2-page, vertical

1/2-page, horizontal

Size	 Height		  Width

1/16-page, vertical	 3.75"	 by	 2.25"

1/16-page, horizontal	 1.75"	 by	 4.75"

1/8-page, vertical	 7.75"	 by	 2.25"

1/8-page, horizontal	 3.75"	 by	 4.75"

1/4-page, vertical	 7.75"	 by	 4.75"

1/4-page, horizontal	 3.75"	 by	 10"

1/2-page, vertical	 15.5"	 by	 4.75"

1/2-page, horizontal	 7.5"	 by	 10"

Full-page, vertical	 15.5"	 by	 10"

Back cover, vertical	 15.5"	 by	 10"

Advertising Sizes and Rates

	 Cost
1 time	 2 times	 3+ times

$30	 $30	 $30

$75	 $70	 $65

$120	 $115	 $110

$190	 $185	 $180

$350	 $345	 $340

$420	 $415	 $410 Gay Alliance of the Genesee Valley
875 E. Main Street, Rochester, NY 14605  

www.gayalliance.org  
ADvantage: (585) 244-9030 or e-mail us at: ECads@gayalliance.org

♥
              

The Gay Alliance appreciates 
the continuing partnership 
of businesses within our 
community who support 
our mission and vision.
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The Empty Closet
 NUMBER 452 A PUBLICATION OF THE GAY ALLIANCE OF THE GENESEE VALLEY DEC-JAN 2012 

Inside
Section A
Newsfronts ....................................4
Interview: Gerry Szymanski ...........6
Wedding resources ....................14
Making The Scene ......................18

Section B
Entertainment: 
 Holiday fun, gifts & food................1
Columnists ....................................5
GAGV News: Busy elves ..............12
Groups  ........................................15
Ongoing Calendar ......................18
Calendar ......................................19
Classifieds ...................................19

Partnerships

Section A

New York 
State’s Oldest 

LGBT Publication 

P
H

O
T

O
: J

IM
 W

IL
K

IN
S

Crowned
See A19

(Out & Equal continues page 3)

(ESPA continues page 7)

Transgender panel 
will discuss GENDA 
issues on Jan. 12
By Susan Jordan

Activist Pamela Barres has 
been fighting for passage of the 
New York State transgender civil 
rights bill for many years and she 
and the Gay Alliance Inqueery 
program have organized a panel 
discussion for Jan. 12 to educate 
both the LGB community and 
the T community about why we 
should lobby for GENDA – and 
how to do it.

Pam Barres said, “The GLBT 
community was very excited 
about the passage of marriage 
equality. While I don’t think it’s 
necessary to have the same level 
of excitement around GENDA 
(because I don’t think it’s as 
controversial as marriage – 78 
percent of New Yorkers back 
GENDA, according to a 2008 
poll), we do need the support 
of the gay, lesbian and bisexual 
components of the community.

“In some cases,” Barres con-
tinued, “LGB people say, ‘I wish 
I knew more about that commu-
nity,’ so I am putting together 
a panel to discuss trans life and 
issues and the need for basic civil 
rights protections for trans New 
Yorkers.”

Make a difference: 
ROC the Day on 
Dec. 8 for GAGV

How much good can be done 
on one day? We will find out 
when ROC the Day, an epic 
one-day giving event, takes place 
on Dec. 8.

On this day, every communi-
ty member will be able to easily 
make an online gift of any size to 
any local not-for-profit organiza-
tions to help advance their work.

ROC the Day is the first of 
its kind in the Greater Rochester 
area and, in fact, in all of New 
York State.

The Gay Alliance is among 
the 501(3)c not-for-profits which 
will benefit from this 24 hours 
of unprecedented giving. For 
information on GAGV dona-
tions, go to http://www.rocthe-

Pride Agenda 
hosts transgender 
celebration of life
By Susan Jordan

November 20 is the Trans-
gender Day of Remembrance, 
when the LGBT community 
comes together to honor those 
transgender and gender vari-
ant people lost to hate violence. 
This year the Empire State Pride 
Agenda’s Alden Bashaw host-
ed an informational meeting on 
trans issues on Nov. 15. Around 

20 people attended the event, 
held at the Auditorium Center.

One of the speakers, trans 
activist Pamela Barres, noted, 
“While it’s a pleasure to be here 
this evening, I must admit I 
am becoming tired of coming 
to these events. The reason is 
that I don’t like the Transgender 
Day of Remembrance. It’s not 
that I don’t think we should be 
honoring our dead, but I think 
all… hate crimes are equally 
horrific… It doesn’t make any 
difference whether it’s a trans or 

gay or lesbian or bisexual person 
who feels they have no way out, 
no way to stop the harassment… 
We need to stop the hate.”

Barres went on to discuss 
the need for GENDA, the NYS 
bill which would give basic civil 
rights protections to trans citi-
zens, and the need for support 
for GENDA passage from the 
L, G and B parts of the com-
munity. She reminded everyone, 
“The fight for LGBT equality is 
not over.”

By Susan Jordan and Jim 
Wilkins 

Out & Equal, the national 
LGBT workplace organization, 
held their national convention 
in Dallas, Texas in October. Sev-
eral members of the Rochester 
community took part, including 

Emily Jones and Ralph Carter 
of Finger Lakes Out & Equal, 
Evelyn Bailey of Shoulders to 
Stand On, Michael Gamilla of 
ImageOut and Kevin Indovino 
of WXXI.

Emily Jones, chair of the Fin-
ger Lakes Out & Equal chap-

ter board and co-chair of the 
national Out & Equal Region-
al Affiliates, said, “Evelyn Bai-
ley presented a workshop along 
with co-presenters, Ralph Cart-
er, myself and Desma Holcomb, 
Pride Agenda, on ‘The Yellow 

Pam Barres

Out & Equal's national conference took place in Dallas. Photo: Jim Wilkins (More photos A 18)

(ROC continues page 8)

(Trans continues page 8)

Rochester’s history stands out

Save the date: 
Red Ball is Feb. 11

The Gay Alliance’s Red Ball 
2012, “Glitter and Glam,” is a 
celebration of community, love, 
and friendship.

The date is Saturday, Feb. 
11 2012, from 7-11 p.m., in the 
Cathedral Hall in the Auditorium 
Theatre Center, 875 East Main St.

Tickets are $10 in advance, 
$15 at the door and are online at 
www.GayAlliance.org and also at 
Equal=Grounds and OutLand-
ish.

Free parking is available in 
the lot on College St. (between 
Goodman and Prince).

Singles, couples, families, 
friends and allies of all ages are 
welcome. Wear red to win priz-
es; enjoy music, beer and wine 
cash bar, a gift basket raffle and 
more. ■

The Gay Alliance 
announces 
a $25,000 

challenge grant! 
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See Sue Cowell's editorial... A 2

Commentary:
GOP overreach 
defines election
By Ove Overmyer

November’s elections around 
the country were brought to you 
by the word “overreach,” specifi-
cally by extreme conservatives 
who were testing the limits and 
boundaries of good government. 
Monroe County is no exception.

Given an opportunity in 
2010 to build a long-term major-
ity, Republicans in all levels of 
government instead pursued 
extreme and partisan measures 
and got trounced at the polls. By 
early morning the day after the 
election, right wing ideologues 
reaped angry voter rebellions 
from Maine to Iowa to Arizona.

Here in Rochester, N.Y., 
Democrats won two out of three 
county-wide races, despite the 
local GOP spending millions of 
dollars to push their anti-worker 
and anti-equality agendas. 

The big story locally remains 
voter turnout. Of 423,833 regis-
tered voters in Monroe County, 

(GOP continues page 8)

Advertising Shapes & Sizes



1. ADVERTISING POLICIES

PAYMENT

All ads are pre-paid.

AD SPACE RESERVATION

•	Ad for the Pride Guide must be submitted, with payment and 
ad contract, by the 10th of the month (May or June). Print-ready 
ads must be sent as pdf or jpg formats. Ads to be designed by 
The Empty Closet must have all text and graphics provided to the 
The Empty Closet by the 10th. The designer will send proofs if 
requested by the advertiser.

•	 If an advertiser needs a deadline extension, the The Empty 
Closet editor must be notified by the 10th. We will do everything 
we can to accommodate the advertisers’ needs. If an advertiser 
does not know until after the 15th that they intend to advertise in 
the upcoming issue, we will do what we can to include their ads, 
but cannot promise inclusion.

CONTENT POLICY

The Empty Closet does not print advertisements that include any 
kind of graphics depicting genitalia, or make any reference to illegal 
sexual activities. Advertisements which are homophobic, sexist or 
racist will be refused, as will advertisements from businesses or 
organizations that are homophobic, sexist or racist.

2. BUSINESS INFORMATION

Name of Advertiser:

Legal/Business name:

Address:

Contact person:

Phone:

E-mail:

Fax:

Type of business (check one):
	 ❏	 Corporation
	 ❏	 Partnership
	 ❏	 Proprietorship (dba)
	 ❏	 Other

3. AD INFORMATION:

Requested Ad Size:	
❏ 1/16	 ❏ 1/8	 ❏ 1/4 	 ❏ 1/2 	 ❏ Full-page	 ❏ Back-cover 	

Ad Orientation:
❏ Horizontal	 ❏ Vertical
	  
Ad Color:
❏ 4-color	 ❏ Black & White

Print-ready? 
❏ Yes	 ❏ No

Month/s of publication:_____________________________________
 
4. BILLING INFORMATION

Accounts Payable Contact Name:

Phone:

Fax:

Billing address:

E-mail:

5. FINANCIAL INSTITUTION INFORMATION

Financial institution name:

Phone:

Fax:

6. AUTHORIZATION:

The undersigned is authorized to provide the above information, 
certifies that it is correct and understands it is for the purpose of 
establishing a new account and/or credit from The Empty Closet/
Gay Alliance of the Genesee Valley. The undersigned authorizes 
the financial institution listed above to supply information to The 
Empty Closet/Gay Alliance of the Genesee Valley. Further, should 
credit be granted, The Empty Closet will render statements of 
charges and payments each month. All legal fees, court costs and 
collection fees will be paid by the applicant, in case of default on 
the terms of this agreement. A $15 service charge will be assessed 
on all returned checks.

Signature:

Date:

The Empty Closet 
Advertising Contract

The Empty Closet

Gay Alliance of the Genesee Valley
875 E. Main Street, Rochester, NY 14605  

www.gayalliance.org  
ADvantage: (585) 244-9030 or e-mail us at: ECads@gayalliance.org



The Empty Closet

Susan Light and Brighton 
Securities: 
“We are proud to support The Empty 
Closet as part of our commitment to 
Rochester’s LGBT community.”

Mark Ellenwood, Electrician: 
“I have advertised exclusively in The 
Empty Closet continuously since the 
establishment of my electrical contracting 
business over 25 years ago. Not only has 
this advertising generated a reliable influx 
of new business, it also helps keep me in 
touch with my loyal customer base.”

Outlandish Videos & Gifts: 
“Advertising in The Empty Closet has 
been an invaluable resource in promoting 
our business and reaching our target 
audience. By advertising in The Empty 
Closet we have expanded our geographic 
reach. With multiple options to choose 
from, there are advertising packages/
price levels available that have fit our 
various budgetary needs. We have been 
advertising with The Empty Closet for 
nearly a decade and have been thrilled 
with the results.”

Don’t Just Take 
Our Word On It

Tim Tompkins Enterprises: 
“The Empty Closet – tried and true 
advertising for the Rochester Spa & Body 
Club for over 25 years.”

Aja Noodles: 
“Aja has advertised with The Empty Closet 
since opening our doors in 2001. Our 
experience has been profitable and easy 
to manage. Aja will continue to advertise in 
The Empty Closet.”

Feldman Heating & Cooling: 
“Thank you to our customers reached via 
The Empty Closet for your many years of 
business!”

Mark Siwiec, 
ReMax realtor: 
“I’ve used The 
Empty Closet for 
over 15 years and 
find it an incredibly 
efficient and 
inexpensive way to 

market to a targeted audience.”

Cindy 
Geller, A 
Step Apart 
“I have been 

advertising in The Empty Closet for about 
10 years now, and have enjoyed great 
exposure to the community and much 
success as a result. I also very much enjoy 
receiving monthly copies for my reading 
pleasure!

Jean Thibodeau, CPA: 
“I have advertised in The Empty Closet for 
over 15 years now and I am very happy 
with the results. It is very economical 
advertising and I have received many new 
clients from the ads. I highly recommend 
that any gay-owned or gay-friendly 
business consider placing an ad in the 
E.C.”

Randy Raetz, DDS: 
“The Empty Closet 
is the source to go 
to – to advertise to the 
LGBTQ community in 
the Rochester area and 

surrounding counties. It is widely read by a 
great deal of the community, who are loyal 
supporters of gay and lesbian businesses 
and also gay friendly businesses. I am 
pleased to have had the opportunity 
to advertise with them now for over a 
decade, and I plan to do so for many more 
years to come.”

Gay Alliance of the Genesee Valley
875 E. Main Street, Rochester, NY 14605  

www.gayalliance.org  
ADvantage: (585) 244-9030 or e-mail us at: ECads@gayalliance.org


